[bookmark: _9r4y918cpczr]Module 02 (Days 8–15) Operational Policy Handbook & SOP: Community Engagement Research & Database Hygiene
[bookmark: _it6tkp6vjlaq]1. Program Governance, Contract-First Mandate, and Operational Roles
[bookmark: _8drc9ew9ahlh]Strategic Context & Program Governance
Module 02 (Days 8–15) establishes the foundational intelligence framework for the Sports Media Inc. 120-Day Youth Sports Photography Academy Curriculum. Operating under a single, supervised, revenue-accountable launch structure, this module governs market mapping, community research, municipal decision-maker qualification, and strict CRM data hygiene. Systemic lead identification and uncompromised compliance governance lay the absolute baseline for successful municipal market launches. Utilizing Northern Colorado—specifically pilot datasets across municipalities such as Loveland and Johnstown—as a supervised pilot model, this standard operating procedure (SOP) guarantees that all data collection, league inventorying, and authorization workflows can be flawlessly duplicated across national expansion markets.
       [ Community Engagement Research & Database Building ]
                               │
                               ▼
        [ Municipal Partnership & Buyer Qualification ]
                               │
                               ▼
     [ Contract Execution & Parent/Guardian Consent Verification ]
                               │
                               ▼
       [ Authorized Field Deployment & Photography Operations ]

[bookmark: _4dos9mxvumxg]Role Ownership & Operational Governance
To eliminate operational ambiguity and enforce strict data governance, responsibilities are segregated across distinct role owners with explicit stage-gate handoff triggers:
· Community Engagement Researcher (Primary Role Owner):  Responsible for mapping local youth sports infrastructure, systematically sourcing public organizational contacts, executing manual contact verifications, maintaining CRM database hygiene, running duplicate audits, and completing clean market handoffs.
· Stage-Gate Trigger for Role Handoff:  Primary ownership transfers from the Community Engagement Researcher to the Municipal Partnership Specialist immediately upon 100% verification of the decision_contact and public web source, resulting in the launch_stage field being updated to "Surveyed".
· Municipal Partnership Specialist (Secondary Role):  Responsible for managing outreach to qualified municipal Parks & Recreation buyers, navigating public procurement cycles, conducting discovery meetings, and routing legal agreements through municipal council or department channels.
· Market Captain / Trainer (Secondary Role):  Responsible for evaluating trainee operational readiness, enforcing quality assurance stage gates, administering practical assessment rubrics, and validating cross-market duplication standards.
+-----------------------------------------------------------------------+
|                         ESCALATION PATHWAY                            |
+-----------------------------------------------------------------------+
|  Missing League Rights / Data Breaches / Compliance Ambiguities      |
|                                                                       |
|  [ Community Engagement Researcher ]                                  |
|                 │                                                     |
|                 ▼                                                     |
|  [ Program Operations ] ─── AND / OR ───► [ Legal Contact ]           |
+-----------------------------------------------------------------------+

Mandatory Escalation Pathway:  Upon encountering missing league access rights, potential minor privacy/data breaches, ambiguous municipal authorization parameters, or unverified contact permissions, field operations must halt immediately. The operator must escalate the issue directly to  Program Operations  or the designated  Legal Contact . Unsupervised outreach, unauthorized site access, or unverified market communications are strictly prohibited.
[bookmark: _bsixz8hrgrm]Contract-First Authority Standard
Sports Media Inc. maintains an absolute, uncompromised  Contract-First  mandate across all operating divisions:
1. Written Legal Authority:  Municipal Parks & Recreation departments, youth league operators, or facility managers must possess verified legal authority over the venue and execute a binding written photography access agreement prior to any field deployment, public outreach, sample capture, or direct parent/guardian communication.
2. Exclusivity Boundaries:  Exclusivity rights are never assumed; they exist solely when explicitly negotiated, reviewed by Legal, and fully executed within a written municipal or league agreement.
3. Supremacy of Executed Terms:  Formally executed contract controls, legally approved pricing structures, and written operational terms strictly supersede all informal marketing promises, historical draft pitches, legacy intern notes, or verbal assurances.
With program governance, role boundaries, and contract authority controls established, operational execution transitions directly to municipal buyer mapping and league inventory collection.
[bookmark: _lzqql0v8wecz]2. Parks & Recreation Buyer Mapping & League Inventory Techniques
[bookmark: _szkrsskggej5]Strategic Context: Primary Market Focus
Municipal Parks & Recreation departments serve as the primary target buyer for Sports Media Inc. Securing municipal-level partnerships provides centralized access to high-density youth sports leagues, established athletic complexes, and standardized seasonal programming. Systematically mapping municipal structures and inventorying affiliated leagues minimizes customer acquisition friction and ensures predictable operational scaling.
[bookmark: _loi3n9mi8qoa]Municipal Buyer Mapping Protocols
To identify and qualify municipal decision-makers effectively, operators must execute the following numbered operational procedure:
1. Access Official Municipal Web Portals:  Navigate to public municipal directories, civic organizational charts, and community services portals for the target market.
2. Isolate Primary Decision-Makers:  Identify official municipal staff responsible for youth athletics, facility usage, and community programming (e.g., Parks & Recreation Director, Youth Sports Supervisor, Recreation Program Coordinator).
3. Analyze Public Procurement Pathways:  Research municipal vendor registration requirements, formal bidding thresholds, Request for Proposal (RFP) release schedules, and seasonal budget planning cycles.
4. Log Organizational Infrastructure:  Map municipal vendor approval routes and verify whether youth sports leagues are managed directly by municipal staff or contracted out to independent local associations.
5. Record Verification Data:  Log verified public business telephone numbers, official municipal email addresses, and secure source URLs (https://) into the tracking sheet.
[bookmark: _88zyymnrju4k]Mandatory Organizational Governance Classification
During league sourcing, trainees must analyze the underlying operational structure of every target entity and categorize it into one of three distinct governance models:
1. Municipal Direct:  City Parks & Recreation staff manage, schedule, and operate the league directly. Access and photography authorization are fully covered under the primary municipal agreement.
2. Municipal Co-Sponsored:  An independent board or non-profit association operates the league under a formal city facility lease or co-sponsorship contract. Operational execution requires dual approval: the overarching city facility agreement plus a co-signed agreement from the league board.
3. Independent Facility User:  A private or independent non-profit league rents city fields or indoor facilities under standard facility use permits. The city vendor registration does not grant league access; direct contract execution with the independent league board is legally required.
[bookmark: _352w4d46930d]League & Program Sourcing Methodologies
Beyond direct municipal offerings, researchers must systematically discover and catalog affiliated youth sports organizations:
· Public Youth Leagues & Associations:  Search local athletic councils, non-profit sports boards (covering baseball, soccer, football, basketball, softball, and cheer), and club sports networks.
· Operating Schedules & Seasons:  Extract exact operational windows (e.g., Spring, Summer, Fall, Winter), participant age divisions, and sport categories.
· Local Venues & Usage Rights:  Identify primary field complexes, gymnasiums, and sports facilities, documenting whether field access rights are governed by the municipality, school districts, or private venue owners.
· School & Interscholastic Programs:  Identify middle school or elementary youth athletic programs operating on municipal or district grounds.
[bookmark: _jz1wdnoezu80]Master File Naming & Workbook Setup
To maintain data integrity across expansion markets, operators must follow standardized workbook initialization procedures:
                  MASTER WORKBOOK NAMING CONVENTION
                  
 [YYYY-MM-DD] [City & State Name] Community Engagement - [Your Name]
 
 Example: 2026-10-12 Loveland CO Community Engagement - Jane Doe

· Template Replication:  Operators must create a direct duplicate of the master Community Engagement working spreadsheet (5-Make Copy Template Community Engagement.xlsx).
· Formula & Schema Protection:  Overwriting, deleting, or altering core formula structures, lookup scripts, or pre-configured data validation drop-downs embedded within the master template is strictly forbidden.
A precise inventory of physical leagues and governance structures provides the baseline data necessary to execute CRM entries under strict data hygiene and child privacy standards.
[bookmark: _t9aa6ehzcmlp]3. CRM Data Entry Standards, Verification, and Synthetic Safeguarding
[bookmark: _q6cc9naf3bxb]SYSTEM STATUS & SOURCE ALIGNMENT CALLOUT
· Biometric & Facial Recognition Capabilities:  Biometric indexing and automated facial recognition tagging represent  proposed platform capabilities , not active proof of deployment in all jurisdictions. Manual human verification of every athlete image tag is legally and operationally mandatory. Facial recognition tools must never be enabled without documented legal review, local regulatory clearance, and explicit, written parental consent.
· Platform QA Verification:  Gallery workflows, athlete mapping modules, and checkout pathways hosted on photos.sportsmedia.net require live environment quality assurance verification prior to market launch.
· Source Alignment & QA Caveat Note:  Per the Master Curriculum Source Register, legacy intern draft notes referencing 10% sales commissions are fully superseded by the 50% Net Revenue policy. Live Northern Colorado workbooks (Loveland and Johnstown) serve as pilot benchmark models requiring ongoing reconciliation against current operational software specs.
[bookmark: _5dezzr6z0fl7]Contact Verification Protocols
Prior to committing any record to the active CRM database, operators must execute strict manual verification:
· Manual Verification Standard:  All public business telephone numbers, official organizational email addresses, and source domain URLs must be manually tested and verified by the researcher.
· Prohibition of Unverified Lead Entry:  Unverified entries, guessed email syntax, third-party lead lists lacking public source validation, or personal contact details gathered without authorization are strictly barred from entering the production database.
· URL Protocol Rule:  Every logged source URL must use the secure standard protocol (https://) and resolve directly to an active, publicly accessible municipal or league webpage.
[bookmark: _o4wji4sfjczl]Child Safeguarding & Synthetic ID Masking (ATH-001 / ORG-101)
Per the October 2025 Operations Handbook and child protection mandates, all operators must enforce absolute child privacy controls:
· Zero Public Exposure of Minor PII:  Child names, minor personal identification, guardian contact details, access tokens, and youth athletic rosters must be strictly isolated. Never publicly expose or publish minor PII or reference slates in parent-facing galleries.
· Prohibition of Real Production Assets in Training:  Copying real production imagery of minors, authentic athlete rosters, or guardian contact info into training documents, AI platforms, or unapproved software is strictly prohibited.
· Mandatory Synthetic Identifiers:  All training exercises, workflow demonstrations, and system testing must utilize sanitized, fictional case studies and synthetic identifiers:
· Synthetic Athlete Identifiers:  e.g., ATH-001, ATH-002
· Synthetic Organization Identifiers:  e.g., ORG-101, ORG-102
· Consent & Opt-Out Enforcement:  Written parental/guardian consent and child assent are required prior to photography. Non-photo lists, opt-outs, restricted locations, and supervised access rules must be cross-referenced against rosters prior to field operations.
[bookmark: _qefakluuwxhh]CRM Data Schema Table
All entries into the database must conform strictly to the master data dictionary defined below:
Field Name,Data Type / Format,Operational Definition,Validation Rule,Owner Role,KPI Tracked,Exception / Risk Protocol,Test Evidence / QA Rule
city_id,String / State-City Code,Unique 5-character geographic market code,"5-character uppercase string matching STATE-CITY format (e.g., CO-LOV)",Community Engagement Researcher,Market Coverage Rate,Reject non-standard code; flag for Market Captain review,String regex validation match ^A-Z{2}-A-Z{3}$
city,String / Text,Official name of target municipality,Standard text string matching official municipal directory,Community Engagement Researcher,Target Market Identification,Flag spelling discrepancies; align with state database,Cross-reference with US Census / State Municipal League directory
state,String / 2-Char ISO,Two-letter state postal abbreviation,Standard uppercase 2-letter US state code,Community Engagement Researcher,Geographic Mapping,Reject invalid postal code,Validate against ISO 3166-2 US state standard
org_id,String / Synthetic Code,Unique identifier for targeted organization,"Unique alphanumeric code (e.g., ORG-101); no duplicates in database",Community Engagement Researcher,Total Verified Leads,Run duplicate check; append auto-increment ID if unique,Primary key uniqueness check in CRM database
type,Categorical / Dropdown,Operational governance classification of target entity,"Must select strictly from: Parks & Rec, League-CoSponsored, League-Independent, School, Vendor",Community Engagement Researcher,Lead Mix Quality,Unclassified lead triggers system entry block,Drop-down selection enforcement rule
decision_contact,String / Text,"Primary decision-maker name, title, and public business contact info","Must include full name, official title, verified public email, and phone",Municipal Partnership Specialist,Lead Qualification Rate,"Missing contact halts stage transition to ""Surveyed""",Automated regex check for valid email and 10-digit phone
verified_date,Date / ISO 8601,Exact date lead contact info and web source were verified,ISO 8601 string format (YYYY-MM-DD); strictly  $\le$  current system date,Community Engagement Researcher,Data Recency Index,Reject future dates or dates > 90 days old,Date parse and system date comparison test
source,String / URL,Exact public web domain where lead data was retrieved,Fully qualified URL string starting strictly with https://; must resolve to live public site,Community Engagement Researcher,Data Integrity Score,Non-HTTPS or broken link triggers automated lead rejection,HTTP 200 OK status code response test
owner,String / User ID,Assigned internal operational owner responsible for record,Must map to an active Sports Media Inc. staff account ID,Community Engagement Researcher,Account Accountability,Unassigned records default to Queue Manager,Foreign key lookup against active employee table
launch_stage,Categorical / Dropdown,Lifecycle stage of target buyer in launch pipeline,"Must select strictly from: Uncontacted, Surveyed, Proposal, Contracted",Municipal Partnership Specialist,Pipeline Velocity,Stage progression requires completed prerequisite fields,Workflow stage-gate validation check
next_action,String / Text,Specific required follow-up task and hard target deadline date,Text string containing specific action item and ISO date (YYYY-MM-DD),Municipal Partnership Specialist,Action SLA Compliance,Overdue action item generates daily escalation alert,Log parser check for embedded target date
Establishing CRM schema controls and privacy safeguards ensures that field turnarounds and revenue calculations execute on clean, compliant market data.
[bookmark: _jcjn9z41zacm]4. Operational SLAs & Financial Compensation Framework
[bookmark: _tysh1jih14jf]SYSTEM STATUS & SOURCE ALIGNMENT CALLOUT
· Platform & Gallery Workflows:  Image ingestion, asset tagging, and private gallery distribution hosted on photos.sportsmedia.net represent core platform workflows requiring live QA environment validation prior to market launch.
· Contractor Agreement Status:  Photographer compensation models and Independent Contractor Agreements (ICAs) require explicit approval from Legal and HR prior to contractor onboarding in any jurisdiction.
[bookmark: _t0t4cab4kbw0]48-Hour Upload SLA & Asset Lifecycle
To deliver exceptional service to families and meet operational benchmarks, Sports Media Inc. enforces a strict 48-hour post-shoot upload SLA (photos.sportsmedia.net).
[ Field Capture Completed ] ──► (T-00 Hours)
        │
        ▼
[ Card Ingest & Checksum Verification ]
        │
        ▼
[ Dual-Location Redundant Backup ]
        │
        ▼
[ Culling & Image Selection ]
        │
        ▼
[ Athlete Tagging & Manual QA Clearance ]
        │
        ▼
[ Controlled Private Gallery Release ] ──► (T-48 Hours MAX)

1. Card Ingest & Checksum Verification:  Read raw media from capture cards, execute checksum verification, and log total file counts.
2. Redundant Backup:  Create two independent, secure backups on protected local storage prior to clearing memory cards.
3. Culling & Selection:  Remove unusable, out-of-focus, or duplicate test frames while preserving original raw files.
4. Tagging & QA Clearance:  Map athlete IDs (ATH-001) and team IDs to authorized rosters. Facial recognition, where legally and technically approved, functions solely as an assistant; manual human verification of every image tag is mandatory before release.
5. Private Gallery Release:  Publish finalized, watermarked proofs to private galleries accessible only via authorized parent credentials within 48 hours of shoot completion.
[bookmark: _hxigcb5lbdlq]50% Net Revenue Compensation Policy
Independent contractor photographers operate under an updated 50% Net Revenue share model. This policy explicitly overrides legacy draft notes from historical intern materials (which referenced 10% trainee commissions).
$$\text{Contractor Share} = 0.50 \times \text{Net Revenue}$$
[bookmark: _lyobyqbwlgu1]Mathematical Definition of Net Revenue
Net Revenue is  not  equal to the customer's gross checkout total. Net Revenue is defined as gross customer package purchases minus allowable direct contract deductions:
$$\text{Net Revenue} = \text{Gross Purchases} - (\text{Sales Tax Remitted} + \text{Payment Processing Fees} + \text{Print Lab / Fulfillment Costs})$$
[bookmark: _1576i3dygnde]Legal Entity Controls & Contractual Mandates
To eliminate liability and ensure regulatory compliance, all personnel must enforce strict contracting boundaries:
· Corporate Contracting Entity:  All independent contractor agreements, municipal proposals, vendor registrations, and facility use agreements must state the contracting entity strictly as  Sports Media Inc.  Automated or accidental substitution of legacy corporate entities (e.g.,  Sports Media TV ,  Dakdan Worldwide ) is strictly prohibited.
· Contracting Distinction:  An executed municipal or league photography access agreement is  NOT  an independent contractor photographer agreement. Photographers must execute a separate, legally reviewed, photography-specific Independent Contractor Agreement (ICA) prior to field assignment.
· Required ICA Clauses:  The photography-specific ICA must explicitly govern shared multi-photographer shoots, weather retakes, add-on package attribution, post-termination order windows, non-exclusivity boundaries, and allowable deduction caps.
[bookmark: _eodc4ovexdza]Illustrative Net Revenue Deduction Table
The table below presents a teaching model demonstrating the mathematical breakdown of a sample $79.00 parent package purchase:
Financial Line Item,Sample Amount,Operational & Accounting Description
Gross Parent Package Purchase,$79.00,Total customer order checkout price paid by parent
Less: Assumed Sales Tax Remitted,-$5.00,Mandatory local/state sales tax collected and remitted to state revenue authority
Less: Assumed Payment Processing Fee,-$2.50,Merchant gateway and merchant bank processing fees
Less: Assumed Print Lab / Fulfillment Cost,-$16.50,"Direct cost of goods sold (lab printing, packaging, and physical fulfillment)"
Calculated Net Revenue,$55.00,Base financial figure eligible for 50/50 revenue share allocation
Contractor Share (50%),$27.50,Final net compensation payout allocated to independent photographer
Sports Media Inc. Share (50%),$27.50,"Operational revenue retained for platform, administrative overhead, and support"
Note: The table above represents an illustrative teaching model for arithmetic training. Actual contract deduction rates vary based on executed legal agreements.
Operational SLAs and financial rules establish the exact competency standards required for practical evaluation and formal certification.
[bookmark: _52s5p2baloek]5. Applied Exercise, Assessment Rubric, and Pass/Fail Criteria
[bookmark: _4d8wr9bo8mib]Strategic Context: Trainee Competency Validation
To validate operational readiness before granting supervised access to live municipal markets, trainees must demonstrate practical mastery of database creation, contact verification, synthetic data masking, and financial calculations through On-the-Job Training (OJT) exercises.
[bookmark: _1rklsbchq5k4]Module 02 Applied Field Exercise (25-Lead Database Audit)
Trainees must execute the following practical assignment:
1. Workbook Initialization:  Duplicate the master Community Engagement spreadsheet and apply the required ISO file naming convention: YYYY-MM-DD City & State Name Community Engagement - Your Name (e.g., 2026-10-12 Loveland CO Community Engagement - Jane Doe).
2. Lead Sourcing & Governance Categorization:  Research, identify, and populate exactly  25 verified public organizational leads  and  5 relevant municipal programs  across target launch markets. Categorize each entry by its governance model ( Municipal Direct ,  Municipal Co-Sponsored , or  Independent Facility User ).
3. Data Population & Verification:  Populate all 11 required CRM schema fields per Section 3. Formally log verified public business telephone numbers, official email addresses, live source URLs starting with https://, and actionable next steps.
4. Structured Deliverable Execution:  Generate and submit two required audit artifacts using the exact schemas defined below.
[bookmark: _9dwyq4xw17p0]Structured Deliverable 1: Duplicate Detection Report Specifications
Trainees must audit their dataset for duplicate records (matching phone numbers, emails, or domain URLs) and produce a structured report using the following table schema:
Lead Name,Matched Field,Source Row ID,Duplicate Row ID,Resolution Action
Loveland Youth Soccer,Business Phone (970-555-0199),Row 04 (ORG-102),Row 18 (ORG-116),Merged (Retained Row 04; archived Row 18)
Thompson Valley Baseball,Source URL (https://...),Row 09 (ORG-107),Row 22 (ORG-120),Archived (Duplicate web listing removed)
Northern CO Basketball,Business Email (info@...),Row 12 (ORG-110),N/A,Verified Unique (Distinct sub-division contact)
[bookmark: _h886jnv1ozjg]Structured Deliverable 2: 2-City Comparative Analysis Schema
Trainees must complete a market density comparison between the Northern Colorado pilot markets (Loveland, CO vs. Johnstown, CO) using the following comparative schema:
Comparative Market Metric,"Pilot Market 1: Loveland, CO","Pilot Market 2: Johnstown, CO",Operational Takeaway & Analysis
Total Municipal Population,"~78,000","~18,000",Loveland represents a primary municipal launch target; Johnstown is a secondary satellite launch market.
Parks & Rec Direct Programs,12 Youth Seasons,4 Youth Seasons,High density of municipal direct programs in Loveland allows single-contract efficiency.
Independent / Co-Sponsored Leagues,14 Active Leagues,3 Active Leagues,Loveland requires multi-board outreach; Johnstown relies heavily on regional co-sponsored programs.
Verified Lead Density Ratio,0.33 leads / 1k pop,0.38 leads / 1k pop,"Lead density is comparable, but total addressable player volume is concentrated in Loveland."
Primary Target Recommendation,Priority 1 Municipal Direct,Priority 2 Co-Sponsored,Initiate municipal partnership pitch in Loveland immediately; bundle Johnstown into regional rollout.
[bookmark: _a7xngghwfe4s]Mandatory Assessment Thresholds & Pass/Fail Criteria
Trainees are evaluated against three strict operational stage gates:
+-----------------------------------------------------------------------+
|                     MODULE 02 STAGE-GATE METRICS                      |
+-----------------------------------------------------------------------+
|  1. Knowledge Evaluation Quiz         ──► Minimum 85% Score Required  |
|  2. Safety & Child Safeguarding Gate  ──► 100% Pass (ZERO Defect)     |
|  3. CRM Data Verification Gate        ──► 100% Accuracy (ZERO Defect)   |
+-----------------------------------------------------------------------+

· Knowledge Evaluation Threshold:  Minimum  85% score  required on the Module 02 written assessment.
· Safety & Safeguarding Gate (100% Absolute Pass):  Zero tolerance for non-compliance. Trainees must achieve 100% compliance regarding child privacy controls, parental consent protocols, and synthetic identifier usage (ATH-001, ORG-101). Any exposure of real production child imagery or minor PII results in immediate failure.
· Data Accuracy Gate (100% Absolute Pass):  All 25 organizational leads and 5 municipal entries must feature 100% verified public contact details and secure source URLs (https://). Zero unverified leads or unresolved duplicate records are permitted.
· Remediation & Re-testing Workflow:  Trainees failing any evaluation criteria trigger a mandatory 24-hour review period with the Market Captain / Trainer. Following remediation instruction, the trainee must execute a complete re-audit of a fresh 10-lead sample. Independent field deployment is withheld until all stage gates achieve complete sign-off.
[bookmark: _nch6oqs0nsxs]Module 02 Operational Checklist
- [ ] 1. Duplicate master Community Engagement spreadsheet template (5-Make Copy Template Community Engagement.xlsx).
- [ ] 2. Apply ISO 8601 file naming convention: [YYYY-MM-DD] [City & State Name] Community Engagement - [Your Name].
- [ ] 3. Verify core spreadsheet formulas, lookup logic, and data validation drop-downs remain unedited and fully intact.
- [ ] 4. Research and populate 25 public organizational leads and 5 municipal Parks & Recreation entries.
- [ ] 5. Confirm all source URLs begin with https:// and resolve directly to active public web domains.
- [ ] 6. Classify each organization governance model (Municipal Direct vs. Municipal Co-Sponsored vs. Independent Facility User).
- [ ] 7. Manually test and verify all public business phone numbers, official email addresses, and contact titles.
- [ ] 8. Verify contracting entity is strictly named Sports Media Inc. across all draft documentation.
- [ ] 9. Mask all internal training and test data using synthetic identifiers (e.g., ATH-001, ORG-101).
- [ ] 10. Confirm zero exposure of real child imagery, authentic rosters, or minor PII in training assets.
- [ ] 11. Execute Duplicate Detection Report and resolve all matching phone, email, or URL records.
- [ ] 12. Complete 2-City Comparative Analysis comparing market density between Loveland, CO and Johnstown, CO.
- [ ] 13. Achieve minimum 85% score on Module 02 Knowledge Evaluation Quiz.
- [ ] 14. Achieve 100% pass score on Child Safety & Data Verification stage gates.
- [ ] 15. Submit finalized market dataset and deliverables to Market Captain / Trainer for formal certification sign-off.


